
• Club Benson & Hedges will allend the following events per PM direction; 

- Indianapolis Black Expo on July 28. 29 and 30 

- Chicago Air and Water Show on Augusl 5 and 6 h\N\ 

- Viva? Chicago on Augusl 26 and 27 

- Chicago Jazz Festival on September 1, 2. and 3 



• The final event lor 1995 will be the Atlanta Arts Festival on September 16 to 24. 

• Priority in searching lor events in the August time frame: 

- Benson & Hedges top 30 markets as given to GMR via fax on May 22. 



- Suitable event wilhin 2 hour radius of a top 30 market location. '*• 

- Any major event that is logistically feasible to atlend. 
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Furlherin-market assessment required fortcnlative (t) dales. 
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MON 


TUE 


WED 


THU 



Sel-up 

7:00 am -11:00 am 
Pior 39 

San Francisco 
I >;J0 am - 7:a0pm 


Breakdown 
6.00 ant- 12:00 pm 


4th ol July Waterfront 
Festival 
San Francisco 
111)0 am - B 00 pm 


J312 & All Thai Aft 
on Fillmore 

Son Francisco 
10:00 am -6:00 pn 
Bi’eakdovjn 
6:30 pro - 10:30 pm 


Pier 33 
San Francisco 
11:00 am - 7 .00 pm 


Bluest Art on 
Polk I 

Son Francisco 
10 00 am - ftflOpm 

Breakdown 

8.30prn-l0:30pm 


The Flea Market 
Salsa Festival 
San Jose 

9:00 am to 6:00 pm 


Indianapolis 
Black Expo 


All schedules subject to change. 

Further in-market assessment required for tentative (r.) dares. 

Se1-uj> and breakdown tines of quick set promotions are no! specified, 




San Francisco 
11:00 am- 709 pm 



The FToa Market 

San Jose 
10:00 are-6:00 pm 


Bay 101 Casino (1) 

San Jose 




The Flea Market 
San Jbsa 
10:00anr - 6 JW pm 


fit's 101 Casino (tf 

San Jose 



San Francisco 
11:00 run - 7:00 pm 



Pier 39 

San Francisco 
11:'Marri-7:COf4H 


Bar Tourft) 


Bar Tour ft) 


Set-op July 15 

2 00 am - 6?30am 


Tha Flea Market 

1 [700am -60) pm 


Jazz ft AH That 
Art on Fillmore 

Son Francisco 
lOiDOam 6:00 pm 


Bar Tour (t| 


Pier 39 
San Francisco 
11:00are- 7 0(1 pm 

Oar Tour (t) 



The Flea Market | 22 

Salsa Festival 
SanJoao 

9 Mam-6:00pm 


3ay 101 Caeim. <t) ^ 1( * Casin0 (l) 


San Josa 


Inctanapolis 
Black txpa 
50 OK 


Sari Juso 


Indianapolis 
Black Expo 
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• Indianapolis Black Expo 


Dates: 

Location: 

Attendance: 

, Property: 

| Smoking: 

1 Prolife. 

Demographics: 
Sponsorship Fee: 


July 28-30 (Friday - Sunday! 

Indianapolis Convention Center 

500,000 

Public 

TBD - depending upon site location 

Large ethnic festival wilh strong three-state draw. Benson & Hedges is a main 
sponsor. 

Primarily Atrican-Americans in the 25 to 50 age group. 

Philip Morris Negotiated 


■ Chicago Air and Water Show 
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Dates: 

Location: 

Attendance 

Property: 

Smoking 

Prolile 


Demographics: 
Sponsorship Fee: 


August 5 and 6 
North Avenue Beach 
1 , 000,000 


Public 

Allowed. Sampling TBD 

The Chicago Air and Water Show is one of the largest Iree air and water shows in the country. The 
show features performances by the Blue Angels, as well as precision stunt teams and other displays 
of aircraft and boats. 

Widely varied in age and income levels. This event draws people from metro Chicago, as well as 
Northern Illinois and Southern Wisconsin 
$10,000, including multiple satellite kiosk locations 
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• Indiana State Fait 

Dates: 

Location: 

<h Attendance: 
Property: 

Smoking: 

Prolite: 


Demographics: 
Sponsorship Fee: 


Illinois State Fair 

Dates: 

Location: 

Attendance: 

Property; 

Smoking: 

Proiile: 


Demographics: 
Sponsorship Fee: 


(Dual Event) 

August 9 to 20 (Wednesday - Sunday) 

Stale Fairgrounds in Indianapolis, Indiana 
750,000 
Public 
Allowed 

The 143rd year for the Indiana Stale Fair features such activities as Spam Recipe 
Contest, the rabbit barbecue and the ever-popular demolition derby. There will 
by nightly concerts by national name talent. 

Widely varied in age and income levels The fair draws attendees from the entire 
stale of Indiana as well as Michigan and metro Chicago. 

TBD - Initial negotiation range between $15,000 to $20,000. Including multiple satellite kiosk 
locations. 


August 11 to 20 (Friday - Sunday) 

State Fairgrounds in Springtield, Illinois 
1,200,000 
Public 

Allowed. Sampling TBD 

One oi the largest state fairs in the Midwest, The Illinois state fair returns for the 
144th consecutive year. Primary attractions include agricultural exhibits and 
product vendors of all kinds. There are concerts by national name talent each 
night of the fair. 

Widely varied in age and income levels. The fair draws attendees from the entire 
state of Illinois and metro St. Louis which is located about one hour away. 

TBD - Primarily negotiation range between $20,000 to $25,000 including multiple satellite kiosk 
location. 
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Viva! Chicago 


Dates: 

August 26 and 27 (Friday - Saturday) 

Location: 

Downtown Chicago 

Attendance: 

100,000 

Property. 

Public 

Smoking. 

Allowed 

Profile: 

This Latin l\/lusic festival takes place at the Petrillo Music Shell in Grant Park. 

The concerts feature national as well as regional and local Latin Music groups 
and is free to the general public. 

Demographics: 

Middle to upper class, ages 30 to 50 with a Hispanic skew. 

Sponsorship Fee: 

$10,000, includes multiple satellite kiosk locations 

Chicago Jazz Festival 

Dates: 

September 1 - 3 (Friday ■ Sunday) 

Location: 

Downtown Chicago 

Attendance: 

250,000 

Property: 

Public 

Smoking: 

Allowed 

Profile: j 

Live jazz music is featured in this outdoor, free to the public event. 

Demographics: 

Widely varied in age and income levels. The fair draws jazz fans from the entire 
state ol Illinois, as well as Southern Wisconsin and Northern Indiana. 

Sponsorship Fee: 

Philip Morris negotiated, includes multiple satellite kiosk locations. 
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• Arts Festival of Atlanta 

< I 


Dates: 

Location: 

Attendance: 

Property: 

Smoking. 

Profile: 


Demographics: 
Sponsorship Fee: 


September 16-24 (Friday - Sunday) 

Atlanta (Piedmont Park, 183 acre park in line heart of midtown) 

2 , 000,000 

Public 

Allowed 

The prestigious Arts Festival draws a diverse crowd that enjoys innovative contemporary art from 
across the globe. This is the 42nd annual festival in Piedmont Park, a highly accessible location. 
Attendees are interested in seeking rich cultural offerings. 

Diverse, double income, college educated, upper level management, white collar professional. 
45% male and 55% female. 

$40,000, including multiple satellite kiosk locations 
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Total Budget Through California 
{Actual and Estimated) 


Start up costs: 

Starting Estimate: 

$271,360 

Actual: 

$ 233,225 

Remaining: 

+$ 38,135 

Tampa: 

Starting Estimate: 

$294,656 

1 Actual: 

$ 280,664 

Remaining: 

+$ 13,992 

Houston: 

Starting Estimate: 

S 257,966 

Actual/Estimate; 

$ 245,857 

Remaining: 

+$ 12,109 

California: 

Starting Estimate: 

$ 257.966 

Revised Estimate: 

S 339,400 

Remaining: 

{$ 81,434 ) 

Totals: 

Starting Estimate: 

$1,0B1.948 

Revised Estimate: 

$1,099,146 

Remaining: 

($ 17,198) 
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After California 


One Multi-Market Event $334,690 

Management Fee $ 47,500 

Indianapolis Black Expo 
Chicago Air and Water 
Indiana State Fair 
Illinois State Fair 
Viva! Chicago 
Chicago Jazz Fest 

Atlanta Arts Festival $123,799 

Management Fee (incremental) $ 18,009 


TOTAL 


$523,980 
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Summary 


Original Estimate: 

$1,374,914 

Through California Estimate 

-$1,099,146 

Total: 

$275,768 

Beyond California Estimate: 

-$ 523,980 
($ 24B.212) 

Miami Ad: 

- $35,000 

{$ 283,212) 

Sample Estimate: 

- $15,000 

($ 29B.212) 
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